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SAFE HARBOUR

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Indo Count Industries Ltd (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to
purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding
commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory offering document
containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth,
accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive
and may not contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission
from, this Presentation is expressly excluded.

This presentation contains certain forward-looking statements concerning the Company’s future business prospects and business
profitability, which are subject to a number of risks and uncertainties and the actual results could materially differ from those in such
forward looking statements. The risks and uncertainties relating to these statements include, but are not limited to, risks and
uncertainties regarding fluctuations in earnings, our ability to manage growth, competition (both domestic and international),
economic growth in India and abroad, ability to attract and retain highly skilled professionals, time and cost over runs on contracts,
our ability to manage our international operations, government policies and actions regulations, interest and other fiscal costs
generally prevailing in the economy. The Company does not undertake to make any announcement in case any of these forward-
looking statements become materially incorrect in future or update any forward-looking statements made from time to time by or on
behalf of the Company.
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HOME IS NOW THE CENTER STAGE

Home is becoming the Center Stage as consumers feel the need to make their home 
environment more aesthetic and conducive to OVERALL well-being

“This year our HOMES have become even more 
important in our daily lives”

-Tim Cook, CEO Apple at launch event on 13th Oct 2020

✓ Changing Lifestyle

✓ Focus on health & hygiene

✓ Social distancing

✓ Work from home



II

.. \ ~

~::!!f::" ~\ i .

4

INDIAN HOME TEXTILES INDUSTRY IS EYEING A LARGE 3x OPPORTUNITY 

INSTITUTIONAL

SHEET SET

5.0

4.0

FASHION

3.5UTILITY

1.5

Currently, India holds 50% market 
share in Sheet Set

FASHION, UTILITY AND INSTITUTIONAL SEGMENT IS  A 
LARGE 3x OPPORTUNITY SIZE FOR INDIAN SUPPLIERS

✓ Target market of almost $10 bn can be addressed and
capitalized

✓ Currently, China is a dominant player in this category and
India is still at a nascent stage

✓ China + 1 strategy will help shift these product categories
to India

✓ Indian Home Textile Industry stands to gain on this
potential shift of these product categories

Home Textile Size of US market at Retail – $28bn of which Bed linen is $14bn i.e. 50% (Bed Linen shown graph below)
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CHINA + 1 STRATEGY WILL LEAD TO INCREASED CAPACITY UTILIZATION IN INDIA

China has 39% share in home textile exports with US$
19 bn followed by India at 11% with US$ 5 bn

India with growth rate of 4%, has increased its world
share from 9% to 11% in the past 5 years. China has
remained almost stagnant with a CAGR of 0.7%

On the back of the Covid-19 situation, many brands are
expected to reduce dependence on a single geography

India being a second largest home textile exporter
along with largest producer of Cotton in the world is
expected to benefit from this structural shift

Top 5 Home Textiles Exporting Nations

Source: Wazir Advisors

China
39%

India
11%

Turkey
8%

Pakistan
7%

Belgium
5%

ROW
30%
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EXPECTED RETAIL CONSOLIDATION IN DEVELOPED MARKETS

Consolidation
Increased market share gain could be higher for larger players

Reduced fragmentation
Reduced fragmentation in end markets would lead 
to increase in share for organized suppliers

Increased Efficiency
Consolidation to lead to Increased efficiency and 
productivity in manufacturing 

Structural Shift
Expect the Market to move to few large players due to strong 
balance sheet and increased capacities

Organized Manufacturers
Organized manufacturers to benefit on the back of 
increased capabilities
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Q2FY21 

Performance Highlights



II

.. \ ~

~::!!f::" ~\ i .

8

CHAIRMAN’S MESSAGE

“We are all challenged in this evolving World, however, despite the
tough operating environment, our company recorded its highest ever
quarterly sales volume, a testament to the resilience of our Company’s
team & capabilities, strong customer relationships and promising
product profile.

We remain committed in creating new and progressive approaches to
our product portfolio and services and thus continuing to contribute to
the development of our Customers.”

Commenting on the results, Mr. Anil Kumar Jain, Executive Chairman said, 
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FY21 Volume Guidance:
72-75 Million Metres
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ACHIEVED HIGHEST EVER QUARTERLY SALES VOLUME

YoY Performance QoQ Performance

17.60

22.76

Q2FY20 Q2FY21

+29.3%

9.90

22.76

Q1FY21 Q2FY21

+129.9%

in million meters

H1 Performance

31.50 32.66

H1FY20 H1FY21

+3.7%

• With the gradual easing of lockdown and re-opening of retail stores in our end
markets, we witnessed MoM traction in demand from customers

• With “Home” becoming a center stage, the demand from our end markets is
expected to continue

72-75 

FY19 FY20 FY21P

61.8

57.5

*

*Shut down of operations due to pandemic led to lower sales in Q1FY21

FY21 Volume Guidance: 
72-75 Million Metres

*
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ACHIEVED HIGHEST EVER QUARTERLY SALES

14.0% 17.5%
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Q2FY21 SNAPSHOT

Revenue (Rs. Crs) EBITDA (Rs. Crs) PBT* (Rs. Crs)

587
724

Q2FY20 Q2FY21

23%

82

127

Q2FY20 Q2FY21

54%

60

111

Q2FY21Q2FY20

85%

Figures are rounded off wherever required

*PBT is before Exceptional items

ACHIEVED HIGHEST EVER QUARTERLY SALES

OPERATING LEVERAGE WILL 
CONTINUE TO PLAY…

✓ Increase In Sales Volumes

✓ Better Product Mix

✓ Higher utilization levels

✓ Higher absorption of fixed costs 

17.5%14.0%

EBITDA MARGIN
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ADVANTAGE INDIA
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CSR - EVERY SMILE COUNTS

EDUCATION

• We developed and adopted multifaceted approach through E-learning to increase 
attendance and stimulate learning amongst students

• Besides E-learning, various other initiatives include distribution of school bags, Improving 
infrastructure in schools and providing educational support to the visually challenged 
students

• 50,000+ students of 100+ schools in and around Kolhapur have benefitted

HEALTHCARE

• Medical Vans reaching 100 rural villages around Kolhapur providing free medicines and 
check-ups

• 3,00,000 patients have been benefitted

• Renovated Female Maternity & Gynac ward along with Cardiac Department for a 
government hospital in Kolhapur

WATER & SANITATION

• Promoting sanitation by building/ maintaining toilet blocks

• Installed pure drinking water facilities in various schools and public places

WOMEN EMPOWERMENT

• Trained women through our skilled development centre

• Aimed at making women independent and upgrading their standard of living
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