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Safe Harbor
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• This presentation and the accompanying slides (the “Presentation”), which have been prepared by Indo Count Industries Ltd
(the “Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or
invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any
contract or binding commitment whatsoever. No offering of securities of the Company will be made except by means of a
statutory offering document containing detailed information about the Company.

• This Presentation has been prepared by the Company based on information and data which the Company considers reliable,
but the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on,
the truth, accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not
be all inclusive and may not contain all of the information that you may consider material. Any liability in respect of the
contents of, or any omission from, this Presentation is expressly excluded.

• This presentation contains certain forward looking statements concerning the Company’s future business prospects and
business profitability, which are subject to a number of risks and uncertainties and the actual results could materially differ
from those in such forward looking statements. The risks and uncertainties relating to these statements include, but are not
limited to, risks and uncertainties regarding fluctuations in earnings, our ability to manage growth, competition (both
domestic and international), economic growth in India and abroad, ability to attract and retain highly skilled professionals,
time and cost over runs on contracts, our ability to manage our international operations, government policies and actions
regulations, interest and other fiscal costs generally prevailing in the economy. The Company does not undertake to make any
announcement in case any of these forward looking statements become materially incorrect in future or update any forward
looking statements made from time to time by or on behalf of the Company.



Chairman’s Message
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Commenting on the results, Mr. Anil Kumar Jain, Executive Chairman said,

“We have been witnessing an uptick in business volumes across our markets.

Our focus continues to be towards adding value to our global marquee

customers by way of creating new and functional products having modern

designs and trends.

We continue to adapt to challenging times by aiming to increasing our

utilization levels and improve product mix. Our approach towards innovation,

product design, sustainability of operations is enabling us to strengthen our

relationship with customers.”



Volume Performance
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9MFY19 Performance
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Rs. 1,421 Crs
Vs

Rs. 1,311 

Net Income* 

8.4% YoY

Rs. 161 Crs
Vs

Rs. 132 Crs

Normalized EBITDA*

21.9% YoY

*Adjusting for Forex items

11.3%
Vs

10.1% 

Normalized EBITDA
Margin*

125bps YoY

Figures are rounded off wherever required
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