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SAFE HARBOUR

This presentation and the accompanyingslides (the & t NB & S y Wwhicth hageybéen repared by Indo Count Industries Ltd. (the
a / 2 Y LJ-hgvébeangareparedsolelyfor information purposesand do not constituteany offer, recommendatioror invitation to purchase
or subscribefor any securities,and shall not form the basisor be relied on in connectionwith any contract or binding commitment
whatsoeverNo offering of securitiesof the Companywill be made exceptby meansof a statutory offering documentcontainingdetailed
informationaboutthe Company

This Presentationhas been preparedby the Companybasedon information and data which the Companyconsidersreliable, but the
Companymakesno representationor warranty, expressor implied, whatsoever,and no relianceshall be placedon, the truth, accuracy,
completenessfairnessand reasonablenessf the contentsof this Presentation This Presentationmay not be all inclusiveand may not
contain all of the information that you may considermaterial. Any liability in respectof the contentsof, or any omissionfrom, this
Presentationis expresslexcluded

This presentation contains certain forward-looking statements concerningthe / 2 Y LJI {0&@rQ &usinessprospectsand business
profitability, which are subjectto a number of risksand uncertaintiesand the actual results could materially differ from thosein such
forward lookingstatements Therisksand uncertaintiesrelating to thesestatementsinclude,but are not limited to, risksand uncertainties
regardingfluctuationsin earnings,our ability to managegrowth, competition(both domesticand international),economiogrowth in India

and abroad, ability to attract and retain highly skilled professionalstime and cost over runs on contracts,our ability to manage our

international operations,governmentpoliciesand actionsregulations,interestand other fiscal costsgenerallyprevailingin the economy

TheCompanydoesnot undertaketo makeany announcemenin caseany of theseforward-lookingstatementsbecomemateriallyincorrect
in future or update anyforward-lookingstatementsmadefrom time to time by or on behalfof the Company

INDO COUNT
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Commentingon the resultsMr. Anil KumarJain,ExecutiveChairmansaid,

& L y g bleen consolidatingits positionin the global textile market on the back of strong
cotton production, upgraded textile technology and skilled labour pool, despite being
uncompetitivedue to tariffs in somegeographies Thefree trade agreementswith Australia,
New Zealand,Japan,EU and the UK and the on-going negotiation with USAIs expectedto
createa favourablelong-term environmentfor Indiantextile exporters

We continued our transformational journey of expandingproduct offerings, strengthening
retailer partnerships,and widening our presenceacrossthe home textile segment A key
milestoneduring the year was the commencemenbf our greenfieldmanufacturingfacility in
the United States, our largest market, enhancing customer proximity, supply chain
responsivenes@nd improvingour strategic presencan the utility beddingsegment Further
strengthening our long-term brand strategy, we relaunchedthe Wamsutta brand and
expandedour portfolio through signing the renowned Tommy Hilfiger for Utility Bedding,
reinforcingour positioningin the premiumhometextile segment

Whilethe ongoingWestAsiaconflictisimpactingthe globaleconomythe potentialimpactwill
needto be closelymonitoredé
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Mr. Anil Kumar J.
Executive Chair

Mr. Mohit Jain
Executive Vi

at TEXPROCIL Export Awards

Cotton Madeups category for the year 202324

Indo Counsets theGold Standardor the 6th consecutive year,
E showcasingonsistent leadership in export performance

Awarded Gold Trophy by the Hon'ble Finance Minister, Smt. Nirmala Sitharaman

Complete Comfort



INDO COUNT ELEVATES S&P Global ESG STRIREEGTHENING ESG COMMITMENT

S&P Global ESG Score
Objective and Methodology

The S&P Global ESG Scores are glob
recognized benchmark assessing
corporate sustainability performance
across environmental, social, and
governance dimensions.

The assessment follows a transparent,

rulesbased methodology under the
S&P Global Corporate Sustainability
Assessment (CSA), combining
companydisclosed data, public domai
information, and modelling approache
to ensure a comprehensive evaluatior
of ESG maturity.

These scores serve as essential
benchmark for investors integrating
ESG into decisiemaking, while
encouraging companies to continuous
enhance sustainability practices.

ally
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Complete Comfort

@ Sustainable1 S&P Global ESG Score

S&P Global 78100

AchievedS&PGlobalESGScoreof 78 out of 100 for the year 2025 showcasingour commitmentto the ESG
Initiativesasagainstthe globalindustryaverageof 35 within the Textiles Apparel& LuxuryGoodssector

ESGScorerosesharplyfrom 45to 78 overthe lasttwo years

Indo Countnow ranksin the top 3 percentile globallywithin Textile, Apparel& LuxuryGoodsindustry in ESG
performancereflectinga bestin-classE SGstanding

L / 1202RESQoerformancedemonstratesstrong, well-rounded progress driven by exceptionalimprovements
in highrimpact areas such as Supply Chain excellence,Product Stewardship,Safety leadership, Customer
Engagementand Human Capitaldevelopment Thisis further reinforced by sustainedpositive momentumin
Governanceand ClimateStrategy

0 High Commitment to ESG Initiatives, with Recognition from Global Ratiggncy

Building on innovative textile solutions with renewable energy, circular economy, and responsible resource

management, aligned with global ESG standards to lead as a trusted and fortianling industry pioneer °
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ON THE PATH TO MAKE A RECORD BUSINESS IN FY27

Volume (In MnMtrs) Total Income (Rs. I€r9 EBITDA Margin (%)

105110 ~5,500 ~13%
94.1

l 4,211 11%
FY26 FY27e FY26 FY27e FY26 FY27e

Core Business: Over 16% New Businesses:
Growth On Track to

ReachingNew Levels DoubleNext Year

~Rs. 4,00Crsturnover ~Rs. 1,50Crsturnover

Targeting—30%-+revenue growth in FY27 toreach  p 2(vsrevenue with~13%EBITDA margin
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XGRADUAL RETURN TO BUSINESS
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VOLUMHN CORE INDO COUNT

NORMALIZEREVEL OF
XBETTER THROUGHANTMARGINS

® NEW UNITS IN USA AND
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QUALITY WITHIGHER

Q

HIGHEST EVER CONTRIBUTION OF UTILITY
CONSOLIDATED REVENUBEDDING AND BRANDED e
WITH IMPROVING SEGMENTS i . P |
PROFITABILITY . Transforming » Building » Accelerating |

. Investments 7% Momentum T Growth i
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4 & FY26
ERFORMANCE HIGHLIGHTS
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Commentingon the resultsMr. Mohit Jain,ExecutiveViceChairmansaid,

G L yOeuhthasstrategicallytransformeditself from a traditional hometextile exporterinto a

differentiated, valueadded home solutionsplayer with a growing brand presencen the US
market Overthe pastfew years,we haveaggressivelgcaledour Utility Beddingbusinessand

USABrand businesshrough a combinationof organic expansionand strategic acquisitions,
significantly expanding our addressablemarket and strengthening our presenceacross
categories Today,the new busineshasreachedan annualizedrevenuerun rate of morethan

USD100 million and it continuesto witnessstrong momentum We are nearingthe halfway
mark of our USD275 million revenuegoal for this segment

Overthe last two years,we have front-loadedinvestmentsacrosscapacityexpansion prand
developmentand distribution, laying a strong foundationfor the next phaseof growth. Aswe
move forward, our focus will shift toward sweating assets,improving operating leverage,
strengthening cash flows and reducing debt, while remaining confident of delivering
sustainableprofitable growth.

10



FY26 CONSOLIDATEERFORMANCE HIGHLIGHTS

INDO COUNT

Volume (Mn.Mtrs)

106.4

Total Income(Rs.Crg

4,191 4,211

Revenue Breakip (%)

Core Business: (Bed Linen)
New Businesses (Utility Bedding + USA Brand Busmess)\

Total Brand Business
(incl. all 3 segments)

20%

Non-U.S. Core
Business Revenue

~30%

Total Capex during the
year

Rs. 14%Crs

Ecommerce Business
(incl. domestic business)

12%

Share of Indian Home
Textile Business

2.25%

Net Debt/Equity
0.32x

11



FY26: DELIVERED RESILIENT PERFORMANCE IN A CHALLENGING ENVIRONMENT

AThrough calibrated product mix and focused execution partially
mitigatedreciprocalUStariffs and geopoliticaldisruptions

AH2 FY26 total income grew 6% over H1 F26, reflecting improving
momentum.

ACorebusinesswitnesseda low-teens decline, highlightingresilience
of the underlyingbusiness

X/ 2YLX SGSR Ly@Sai

FT2NJ DNR g (i KX

AMajority of growth investments have been completed, creating
opportunities for significantoperatingleveragepotential ahead

ASuccessfullicommissionedthe North Carolinafacility, more than
doublingthe annual manufacturingcapacityto 31 mn pillows, this
facility is rampingup.

AExisting 2 USA manufacturing facilities for utility bedding are
operatingat ~65% utilization.

ANo lossof any customeror any order.

Aworkingcapitalrequirementsremainedstable
AReductionin net debt duringthe year

AStrong customer engagementand operational stability reinforce
confidencein the businessnodel

X2 AU0K I RRSR ¥F2O0dz

diversification

ANew businessescaledfrom USD33 million in FY25to a revenueof
USD90 million in FY26.

AExpandedproduct portfolio with curtain, towel, bath rugs, blankets
and utility bedding over and above sheets and fashion bedding
further diversifyingrevenuestreams

ABrandbusinessvitnessedstrongtraction, supportedby the relaunch
of Wamsuttain the USAmarket

Final Dividend of Rs.1.5 per equity share for face value Rs. 2 each (75%), subject to shareholders approval

INDO COUNT

12
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Core Business:
Market Leadership remained intact

Core Business Revenue:

Rs. 3,41%rsin FY26

837 SO 864 818

Q1 Q2 Q3 Q4

A Businessremained subdued and highly volatile
during the year amid the evolvingimplicationsof
the U.S tariff situation, with tariff levels moving
from 10%to 25%to 50%andsubsequentlyo 10%

A Partof the tariff and Russiaroil penaltyimpactwas
sharedon caseto-casebasisto protect customer
relationshipandmarketshare

A Changein the product mix also impacted overall
realisationsccomparedto lastyear

Consolidated Operating Profit:

Temporary Impact

Consolidated EBITDA:
Rs. 461Crsin FY26

120 123 116
I||||I|||| . |||||
Q1 Q2 Q3 Q4

Consolidated EBITDA Margin
11% for FY26

0
12.4% 11.4%

9.5%

10.7%

Q1 Q2

Q3

Q4

A Selectivesharingof tariff impactwith
customerson a caseto-casebasisto
supportlongterm relationships

A Initial incubationcostsrelated to the
new businessnitiatives

A Underabsorption of fixed costs
owing to softness in the core
businessaamidthe U.S tariff situation

A Theimpact of the abovefactorswas
partially offset through improved
cost efficiency and operational
optimizationmeasures

13
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Volume: 94.1 Mn Meters in FY 26

25.2

24.8

20.5

Q1 Q2 Q3 Q4

Consolidated Revenue:
Rs. 4,21XCrsin FY26

1,088

1,082 1,074

967

Q1 Q2

Q3 Q4

Complete Comfort

Fy&R{ @l INJ B

New Businesses Revenue:
Rs. 792Zrsin FY26
270
210
181
.130 I I

Q1 Q2 Q3 Q4
Commencement of1 Greenfield manufacturing
facility in the United States for Utility Bedding

taking the total number of Utility Bedding
manufacturing facilities in the USA to three.

AKAr INB&E& . SRR NI y

W

WAMSUTTA.

EST. 1846

RelaunchedWamsuttain the USA
market, with digitalfirst strategy
(D2C)

TOMMY ZHILFIGER

Signed licensed brand
Ge2yYyYe | AfFAIS
for utility bedding products
Taking the total count of licensed brand

partivlio tof6 brands 4,7 | O d

Marks a significant strategic milestone in
AONBYIGKSYyAYyd GKS [/ 2YLI yeé Qa
footprint with capacity of

31 Mn pillows p.aand1.5 Mn quilts p.a.

14



BUSINESS VERTICALS: PERFORMANCE HIGHLIGHTS

Core Business (RE€r9

New Businesses (REr9

Complete Comfort

+5% —
e
3,906 792
3,531 3,419
2,923
285
67 69

FY23 FY24 FY25 FY26 FY23 FY24 FY25 FY26
% Contribution to Revenue FY23 FY24 FY25 FY26
Bed Linen 98% 98% 93% 81%
New Businesses 2% 2% 7% 19%
Total Revenue 100% 100% 100% 100%

CoreBusinessBedLinen
A Sheets
A FashiorBedding
A Institutional Bedding
New Businesses
A Utility Bedding
A UsABrandBusiness
Total BrandedBusiness
A CoreBusines®rand
A Utility BeddingBrand
A USABrandBusiness

15



Q4 & FY26 CONSOLIDATED PROFIT & LOSS STATEMENT

INDO COUNT

Particulars

(Rs. Crs.)

Q4 FY26 Q4 FY25*

YoY%

Q3 FY26

QoQ

Total Income 1,088 1,029 5.8% 1,074 1.3%

EBITDA 116 96 21.5% 102 13.6%
EBITDA Margin (%4  10.7% 9.3% 9.5%

Depreciation 43 34 39

Finance Cost 44 36 30

PBT 30 26 18.1% 33 -10.0%
Tax 6 4 9

PAT 24 21 15.0% 24 -0.9%

EPS (Rs.) 1.22 1.06 1.23

Particulars (Rs. Crs.)

Total Income 4,211 4,191 0.5%
EBITDA 461 S77 -20.0%
EBITDA Margin (%) 11.0% 13.8%

PAT 127 250 -49.3%
EPS (Rs.) 6.40 12.62

*previous period numbers are restated

Complete Comfort

Comments

QoQ

A

Volumeswere impactedduringthe quarter due to elevatedUStariffs.

Realizationsncreasedon the backof multiple factors, suchas better
productmix andfavorableexchangeate.

Continuedmomentum in New businesseselped offset weaknessin
the corebusinessresultingin broadlystablerevenueperformance

EBITDAaNnd marginswitnessedrecoverydriven by higher contribution
from New businessegBoth Utility Beddingand USABrandbusiness)
dueto absorptionof incubationcostsand favourableexchangeate.

However, the flow-through to PAT remained relatively lower on
account of higher interest and depreciation expenses due to
commencemenbf new USmanufacturingfacilities

YoY

A

A

A

Performances not comparable asthe last year sameperiod was not
impactedby the U.S tariff.

Thedown-trading situation witnessedin the sameperiod lastyearhas
now normalized Despite volumes declining, revenue grew by 6%
supportedby doublingof revenuefrom New businessesnd improved
realizationan the Corebusiness

EBITDAsaw a decent recovery driven by a better product mix,
improvedfixed-costabsorptionandfavourableexchangeate. 16



CONSOLIDATED BALANCE SHEET

INDO COUNT

Complete Comfort

ASSETS (Rs. Crs.) Mar'26 Mar'25*
Non-Current Assets

Property, Plant & equipment 1,500 1,380
Capital Work in progress 4 28
Right of Use 262 242
Other Intangible Assets 198 161
Intangible Assets under development 1 22
Goodwill 124 112
Financial Assets

Other Financial assets 12 12
Other NonCurrent Assets 0.1 34
Deferred Tax Assets (Net) 1 -
Non-current Tax Assets(Net) - 45
Total NonCurrent Assets 2,102 2,036
Current Assets

Inventories 1,251 1,158
Financial Assets

I Investments 190 139
ii)Trade Receivables 513 592
li)Cash and Cash Equivalents 114 106
Iv)Bank Balances 10 11
vi)Other Financial Assets 54 37
Current Tax Assets 49 2
Other Current Assets 209 172
Total Current Assets 2,390 2,219
Total Assets 4,492 4,255

*March 25 numbers are restated

EQUITY AND LIABILITIES CRs. Mar'26 Mar'25*
Equity

Equity Share Capital 40 40
Other Equity 2,316 2,242
Total Equity 2,355 2,282
Non Current Liabilities

Financial Liabilities

I) Borrowings 340 270
ii) Lease liabilities 222 207
iil)Other Financial Liabilities 41 35
Provisions 23 16
Deferred Tax Liabilities 80 100
Other NonCurrent liabilities 36 33
Total NonCurrent Liabilities 741 660
Current Liabilities

i)Borrowings 734 947
ii) Lease liabilities 47 24
iiiyTrade Payables 372 231
iv) Other financial liabilities 208 83
Other Current Liabilities 25 23
Provisions 4 5
Current Tax Liabilities 6 1
Total Current Liabilities 1,396 1,313

Total Equity and Liabilities

17



CONSOLIDATED CASH FLOW

Complete Comfort

Particulars (Rs. Crs.)

Profit before Tax & Exceptional ltems 166 338
Adjustment for Depreciation & other items 292 215
Operating profit before working capital changes 458 553
Changes in working capital 162 -58

Cash generated from operations 620 495
Direct taxes paid (net of refund) -47 -101
Net Cash from Operating Activities 573 394
Net Cash from Investing Activities -217 -485
Net Cash from Financing Activities -349 105
Net Change in cash and cash equivalents 7 14

Cash and cash equivalents at the beginning of the year 106 93

Cash and cash equivalents at the end of the year 114 106

18
*March 25 numbers are restated



CAPEX OUTLAY

Sr. No. Particulars (RsCr9 Bu?g(]itGe q AI\:c\t(uzzfl
1 Effluent Treatment Plant (ET&)BhiladUnit 50 - 95
2 Maintenance and Other Capex 65 46 70
3 Greenfield Project Utility Bedding in North Carolina 99 99 -
4 Spinning (Brownfield capacity expansion of 24,000 spindles + Modernization) - - 85
TOTAL 214 145 2500

*will be funded through mix of Internal Accruals and Debt ATo be completed in next 12 to 18 months

INDO COUNT

Complete Comfort
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REWRITING THE FUTURE:
INDO COUNT 2.0




INDO COUNT 2.0: SNAPSHOT

Complete Comfort

Single to Multiproduct offerings:
A complete Home Textile player

Single to Multiple businesses:
Moving from traditional to valueadded segments

ABed sheet/Pillow cases

i ' cases : Maharashtra ABhilad, Gujarat
(Bed Linen) Linen) . APillows/ Mattress pad/ . )
ANew Businesses ADuvet covers AOhio, USA
Down alt comforters, .
AArizona, USA

(Utility Bedding + USA

: Mattress protectors
Brand Business)

AoOther products like bath,
windows, rugs etc.

_________________________________________________________________

ANorth Carolina, USA

* ABed sheetpillow |ADuvet covers

- ACore Business | ACore Business (Bed |

AKolhapur, AKolhapur, Maharashtra.i

________________________________________________________________

Increased Total Addressable Market White Labelling to Branded Business: Indo Count 2.0

1
1
1
1 Category expansion
1
1
1

Moving up valuechain Multichannel to Omnichannel Approach and product
i ; i A e T TP diversification are
i _ o | i ] -----------5 expected to drive
. ASheet Set$4 Bn ADiversification into - AMajority Awhite Labelling Previous | Stronger growth
| USA Market Size| Othervalueadded . contribution from | Aprivate Label i Positioning |
i Segments, Increasing i i white Iabelllng _ i :
addressable market ; ALicensed Brands -------
i size:$15 Bn USA i AOwned Brands
Market Size 5 5 oo
8 Focus on higtvalue products to strengthen brand positioning in larger market, thus driving sustainable growth ”
S



CORE BUSINESS: BED LINEN .D :

USA BED LINEN Bed Sheet ) _ - _ . _
CATEGORIES MARKE e eets Fashion Bedding Institutional Bedding Utility Bedding

SIZE* 4Bn$ 55Bn$ 1.5Bn$ 4Bn%

Continued focus on Largest bed linen
@ our core bedsheet @ manufacturer in the

business Y world

Product Offerings

and many
Y2 NB

Flat Sheet Fitted Sheet  Pillow Cases & Comforters &  Institutional
Blankets Duvet Covers Bedding

Manufacturing Capabilities

Kolhapur, Bhilad _
Maharashira |ty Gujarat Total Capacity Leading the Global Home Textild4arket with
 108mnmeters. | 45mnmeters | || ~1o3mnmeters Comfort & Innovation

*Source:HTT Research



*Source:HTT Research

NEW BUSINESS: UTILITY BEDDING

CA?géglsl[éSLI:\\l/ligKET Bed Sheets Fashion Bedding Institutional Bedding

SIZE* 4Bn$ 55Bn$ 1.5Bn$ 4Bn$

e e e—— e—— I Manufacturing.l

facilities Key Brands
I Columbus, Ohio, USA I | IR |

TOMMY A HILFIGER

" Showroom and Design studio,
New York, USA nggf

o : Warehouse, Case Pack, Drop Ship &
> Desi tudi ;
Charlotte, NC, USA SLEEP/RX"
N ——— — —

. . I Kerners_ville, North . {-
SR s | _Ceoimeusa | Pilozzz

8 All the three manufacturing facilities in the USA will contribute to the utility bedding business, to reach an aggregatauex

P approximately $175 Mn by 2028 -

The Maps provided are for pictorial representation only.  Maps not to scale. All data, information, and maps are provided "as is" without warranty or any representation of acicuehogss or completeness



WAMSUTTA AN AMERICAN ICON RETURNS o

WAMSUTTA.

EST. 1846

Wamsutta: A Strategic BrandRevival
Anchoredin Legacyand Modernity

Portfolio Channel Category
Premiumisation Diversification Expansion

Transitioning into the Beyond bed linens, our
premium tier catalyses Expanding distribution broader offering of towels,

elevated price points, from traditional B2B into rugs, pillows, blankets,
improved brand perception, B2C and D2C frameworksfl window treatments creates
and optimised product mix, enables better pricing and J§ crossselling opportunities
contributing to higher engagement and deepens the wallet shar
blended margins of the customer

The Original American Bedding and Bath Brand
Trusted for over 180 Years




NEW BUSINESS: USA BRAND BUSINESS

) Owned Brand License Brand TieUps Complete Comfort
§
W | WAVERLY
FIELDCREST | R GAIAM
EET. THaE EST 1893
V Established in 1923 Waverly leads in | V First national wellness and yoga brand in
V Awell-establishedUSAnationalbrand | V Fieldcrest (est 1893 combines elegance.  Americanhomedecor North America
— anddurability for luxury living ) ) i .
—o0 V Legacyof morethan 180years V Merging style and functionality for lasting] ¥ Unique bedding and bath products with V' Over 25 yearsf promoting health and
e o i i mindfulne
O_ V Offering curtain, towel, bath rugs, qualityin bed andbath customizableoptions naness
Overview blankets and utility bedding over and | V Targeting younger consumers seeking V Targetingdesignsavvywomenaged25-44 V Offers bedding and bath solution for improvec
& Products abovesheetsandfashionbedding everydayluxuryandreliabletextiles relaxation and sleep quality
- _ V Thenew licensingagreemens encompass wide range of product categories V ToleverageD | A | €¥t&blshedreputation in
V' Indo Count has laddered up into the includingsheets fashionand utility bedding,bath amongothers wellnessand unite Indo/ 2 dzyeup@réiseto
branded segment, elevating its status expandinto the home segmentwith premium
_ and expandingits presenceacrossUSA V Theseadditionssignificantlystrengthensindo/ 2 dzybia portfolio, enhancing bedding
Rationale retail markets its ability to caterto diverseconsumersegmentsin the USAand Canada V Utilize Gaiam'sretail and digital network to

reachabroadaudience

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1 .
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
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1
1
1
1
1
1
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1
1
1
1
1
1
1
1
1
1
1
1
1
:
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

From core product to a !
complete Soft Home

Brandled
! Textile playerg Bigger

Strong traction across al| From products to Diversification:

[ ——————————————

our brands powering brands E.qundlng reach, basket, higher brand
Enriching brand value :
_____________________________________ ; e meemmemmmmmemmeemem————— b Impact
8 USA Brand Business will drive significant ttipe growth, with a $100Mn revenue target by 2028
[
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REWRITING THE FUTURE

INDO COUNT

Core Business:
Bed Linen

Integratedplant capacity 153 mn meters
A KolhapurMaharashtrac 108 mn meters
A Bhilad,Gujaratc 45 mn meters

Full in-house capability Product Design,
SpinningWeaving Processing Cutn-Sew

Product range includes sheet sets, fashion
beddingandinstitutional bedding

Domestic brands Boutique Living & Layers
driving growth  through  omnichannel
expansion, influencer marketing, and
nationwidereachis part of corebusiness

Includesboth B2B (white labeling)and L / L
owned/licensed/private labels

Multi-channelpresenceincludingeCommerce

e

A
A

A

A

[éa

T0

New Business:
Utility Bedding

Enteredpillow & quilt manufacturingin the USA
(viaacquisition& greenfield)

Greenfield facilitystarted commercial production
in January 2026

Multiple locationfacilitiesin USA
A Groveport,Ohio

A PhoenixArizona

A KernersvilleNorth Carolina

Licensedbrand Beautyrest & Tommy Hilfiger to
accelerategrowth

Multi-channelmodel ¢ includesB2B and branded
business

MMY J HILFIGER

Beautyrest

olla

Complete Comfort

New Business:
USA Brand Business

A IncludesstrongUSAhouseholdbrands
A Wamsutta,FieldcrestWaverly,Gaiam

A Extending our core offerings into new
categories to become a complete Soft
HomeTextilesolutionsprovider

A Wamsutta launched as D2C in July 2025
others available across multiple retail
channels

W

WAMSUTTA

EST 184

§

)
FIELDCREST

EST 1893

WAVERLY &RGAIAM

{@/) Aspiring to Z Revenue by 2028with Brands & Utility Bedding Segments Contributing ~$275M



REAFFIRM OUR GUIDANCE: SCALING CORE BUSINESS + NEW BRANDS AND UTILITY

) BEDDING SEGMENT

Investment in recent acquisitions and Brands

Peak revenue potential

r—1
0 | 722

WAMSUTT®hio*, USA Arizona, Greenfield Strategic

North
Carolina

USA Phase 1 innvestment

Total

r—
90 | 275

Ohio, USA Arizona,
USA

Branded Greenfield ! Total

Business Phase 1in

inlcuding North
WAMSUTTA Carolina = =

Targeted
investments in talent +

and key hiring

*Includes payment on 100% basis

Organic growth in
Core business

Fosteringinnovation and

+ expansion into newer
segments like utility

beddingand USAbrands

Core Business

Total Capacity
153 MnMtrs

INDO COUNT
mEE AR

Complete Comfort

-

~94 Mn

Mtrs sales

volume for
FY26 I

Strategic focus on
long-term value
creation

2X Revenue
by 2028

e | Aspire to achieve

|

27



INDO COUNT,

Complete Comfort

INDUSTRY OVERVIEW



USA HOME TEXTILES MARKET DYNAMICS

4 )
INDO COUNT

»”

USA imports of Cotton Sheets

USA imports of Cotton Pillowcases

Complete Comfort

USA imports of Cotton Bedspread & Quil

0 6.5% 8.7%
11.9% 10.8%  8-2%
59.39 l
CY21 CY22 CY23 CY24 CY25 Jan
Mar 26

Sourceg Otexa(March 2026)

13.2%

14.1%

16.1%

12.7%

7

8.4% 3%

Cy21

Cy22 CY23

CY24

CY25 Jan

Mar 26

B ndia China
| Pakistan |l ROW

38.4% 31.3%  29.4%

48.1% 43.4%  405% I
CY21 CY22

Mar 26

29



RETAIL ECOMMERCE SALES IN US £

US Retail Ecommerce Sales: 2@22028E
(USA $ Trillions) =

mmm Retail Ecommerce Sales
-0/ Of Total Retail Sales

=00 Change $1.67

$1.54

$1.41

1.30
o1 10 SL19 s
$1.01 i

USA Ecommerce sales penetration
Ecommerce's share of total retail sales by quarter (Q1 2Q224 2025)

24.6% 25.0%

23.4%
22.2%91 70422.2% || 22:7%55 00422.5%

22.0% 22'0%21.2%20_8%21.2%

0,
21.0% 20.7%, 5 59420.0%

20.2%19 8%

Ql Q2 Q3 Q4 Ql Q2 Q3 Q4 QLI Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4
2021 2021 2021 2021 2022 2022 2022 2022 2023 2023 2023 2023 2024 2024 2024 2024 2025 2025 2025 2025

U Ecommerce representeds.0%of total retail sales in Q4 2025

U 25.0%is the highest ecommerce penetration in a quarter since the Commerce Department began tracking online sales in 1999

U These trends highlight thgrowing importanceof mobile optimization for ecommerce success

Sourceg Digital Commerce 360
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Complete Comfort

USA (BTA) 2026€

| L7

] 1O

UK (CETA) 2025e

Australia (ECTA) 202

Y/
AN

NZ (FTA) 2025

UAE (CEPA) 2022

ICIL's presence in 50+ Countries across 5 Continents

Oman (CEPA) 2025

EFTA (TEPA) 2025

Trade Deals Unlocking the Next Phase of Global Growth

e - Expected

The Maps provided are for pictorial representation onlylaps not to scale. All data, information, and maps are provided "as is" without warranty or any representation of acouelogss or completeness



COMPANY OVERVIEW




ABOUT US

INDO COUNT

E:jj The Largest Global Home Textile Bed Linen Company

o 1 Comprehensive product portfolio in the premium segment that comprises of bed sheets,

o \:° fashion bedding, utility bedding and institutional bedding

Our Forte

Operationally Efficient

Global Player Strong main Expertise
A Renowned player with strong A Complete endo-end solution
focus on bed linen in bedding
A Established business with A Efficient marketing and
global prestigious clients branding
A Strong product positioning A Widespread global distribution
A Continuous product A Enhanced customer service

development through experience
innovation and R&D

Proficient and scalable
operations

Experienced management with a
competitive track record
Progressive investments in state
of-the-art technology

Business process reengineering
through IT initiatives

Training and development of
human resource

Complete Comfort

Domestic Business
B2C & D2C brands

@ BOUTIQGUE Layers”

LIVIN Dress Up Your Home

ESG Focused

g
& & 4
Biodiversity Businesgthics Solar / Wind
O energy
=10 e
Empl B&/@
mployee :
ngfa)r/e Supply Chainpequcing GHG

Sustainability

Credit Rating

ICRA Ratings Long Terng ICRA AA
(Outlook: Stable)

Short Ternt ICRA Al+

. Long Terntg CARE AA
CARE Ratings (Outlook:Stable

Short Terny CARE Al+
33



PROVIDING COMPLETE BEDLINEN SOLUTION

Bed Sheets Utility

Bedding

Fashion
Bedding

Institutional
Bedding

. __________________________________________________J
S D A E S D A 3 S D A E S D A
; Flat Sheet i | Comforters & Duvets | g Mattress Pads, § | Basic white sheets
Fitted Sheets - Shams & Decorative Pillows | Protectors, Pillows | i Shams & Pillows
Pillowcases Quilts, Coverlets Down Alt Comforters | ~ Bed Skirts, Duvet covers

The Product basket includes Bed sheets, Fashion Bedding, Utility Bedding & Institutional Bedding across Omnichal
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OUR GLOBAL FOOTPRINT

Complete Comfort

Services (World Over)

Product Development

EDibased replenishment
services

USA 9 9 IRl _ Market Research
9 Sourcing Office (Shanghai) .
Manufacturing Plants UAE Total Supply Chain
A Columbus, Ohio, INDIA Solutions

A Phoenix, Arizona

v >

10,000+ Employees 9 o
(Direct/Indirect)

> >

A North Carolina Corporate Office Mumbai A Inventory Planning
Manufacturing Plants A i
A Showroom, Warehouse, E-com _ : A Innovation
Drop Ship& Designstudioin USA A Bhilad (Gujarat) A Modern warehousin
A rop shipa. besignstudioin A Kolhapur (Maharashtra) _ 9
Showroom,Warehouse& Design services
studio, Ecom Drop Shipin UK A ECommerce fulfillment
A Showroomin UAE A Consumer Insights
Indo Count exports to more than : :
50+ Couﬁtriesicross A LongTerm Relationship — 1 Global Customers Accreditations
5 Continentsand continues to with Big box retailers — and Quality Certifications
widen its geographical footprint

35
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OUR BRAND PORTFOLIO

WY
W
17/
3 7

» Complete Comfort

OWNEDBRANDS
W ST — FABFIT FLI!IP WEAVESTRY'
VAN GCRANDIESTATES
At 2% IELEGANCE - 5 MALABAR HILL
FILA O'ﬁ‘i'a’L Eventide
comfort
LINEN REK (P WHOLISTIC® KIiDS
BOUTIQUE C LO S ET o i Ed;_;::‘;’“” VWG Health Skeap Better g o E’ N E R s
£ COTTON" Puritwv
:COLOR SENSE" HE-‘[I-L:_[1{i1:-:_r“:_\::12_1' ' ‘:L_;"[ CHOME & re
LICENSEDBRANDS

, ¢
IASPER CONRAN'  FIELDCREST  Rogufyrest WAVERLY CRGAIAM  TOMMY JHILFIGER

LU XUDRY:

EST BE93

Building Market Leadership through Brand Strategy with diverse Product Offerings
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INDO COUNT : DOMESTIC MARKETING INITIATIVES

i

BOUTIQUE Layers*‘

L I v I N G Dress Up Your Home

ElevatingBrandVisibility:

A Strengthenedour premium brand, Boutique Living acrosstop retail
destinationssuchasShoppersStopand @home

ExpandingRetail Footprint:

A Achieveddeeper market penetration and impactful brand placement
for both Boutique Livingand Layersin key domesticmarkets,takingour
retail presenceto new heights

Digital Acceleration

A Amplified brand reach through dynamic digital marketing and social
media campaigns driving engagementand sales on our owned
portals boutiquelivingindiacomand|layersindiacom

CategoryExpansion

A Introduced new offerings in the Bath and Top of Bed (TOB)segments,
significantly increasing retail wallet share and now providing a
completeBed& Bath HomeFashionsolution for Indianconsumers

SocialMedia Engagement

A Rolled out trend-led, influencerdriven, and festive social media
campaignsto connectemotionally with consumers strengthenbrand
storytelling, and boost engagementacrossinstagram, Facebook,and
LinkedInt reinforcingour digitaHirst brandapproach

GIFTING

Complete Comfort


https://www.boutiquelivingindia.com/
https://www.boutiquelivingindia.com/
https://www.boutiquelivingindia.com/
https://www.layersindia.com/
https://www.layersindia.com/
https://www.layersindia.com/

INDO COUNT : DOMESTIC MARKETING INITIATIVES

Complete Comfort

BasicX 100% Cotton 380 GSM Pink Solid Bath Towel

12:55 [ 500 ]

boutiquelivingindia v

TRENDY &
STYLISH

-

100% Cotton Towel Combo, 380 GSM Blue, Josha tton Towel Combo, 380 GSM Mogento,

th Towel & 2 Hand Towels) Towel & 2 Hand Towels)

nTaE

1 L

N kg ey g :

el Posts
boutiquelivingindia

boutiquelivingindia
A Sugartapes - Head In The Clouds

MADE USING
KASTURI COTTON
BHARAT

Drift into
clrcams

with

INDO MUSK

()
L)

IND@MUSK

"RIBM | U paey )N FOR

A RESTFFUL SLEEP
. v

View Insights
| Q= Qs 21 Vs R

tof Bharat's fields t
boutiquelivingindia ~ Drift into dreams like never 38
hatnre
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HDPS; STRATEGIC COLLABORATION AND INVESTMENT IN COTTON EXCELLENCE ~ fecceu

»”

Appreciation by Agriculture Minister
Shri ShivrajChauhan praisingHDPSsa
transformative model for Indian cotton
farming

Communityendorsement- 2025Impact
Over 12,000 hectares in Akola district
underHDPSultivation

University Acknowledgement- Dr. PDKV
College acknowledged contribution
® towards development of the HDPS
. method

Performance Metrics Co'\r/ll\(/e(terr]\ct)lgnal HDPS
~ o :

Plant Density (Plant/acreisses 11,000 ! ~29,500 i

Yield (kgs/hectare) ﬁ,,““ 450 | 1250 |

Centre of Excellence

A Partnership Indo Count Foundation in collaboration
with Governmentof Maharashtraand Dr. PDK\MCollege
of Agriculture Nagpur

A Purpose Advancesustainable highyield cotton farming
through the establishmentof a Centre of Excellence
Farmerempowermentandsupport

A Outcome HDPS (HighDensity Planting System) for
CottonFarming

Success Story

Appreciating Centre of
Excellencavhichhelpedhim
to set a bench mark by
achievingremarkablecotton
yield of 1,250 kgs/hectare
against country average of

Dilip Thakreg
Cotton farmer of Akola 450kgs/hectare

A pioneering farmer demonstrated HDPS viability with
29,400 plants per acrenearly3xthe conventional
count
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AWARDS & ACCOLADES

VAS oA
RATNA
AWARDS

VASTRRATNA
(GLOBAKLCHIEVERWARDBYTEXPROCHL
October2024
Mr. Anil KumarJain ExecutiveChairmanhonoured
with the VastraRatnaAward(GlobalAchiever)jn
recognitionof hiscontribution towardspromoting
excellencen the IndianCottonTextilessector

Dec20%5
Indo Count was awarded for Be

Year (Corporate Foundation),
NBO23yAl Ay3
sustained commitment to

advancing education through
impactful CSR initiatives

Education Support Initiative of the

INDIA SOCIAL IMPACT AWARD

HOMEEXCELLENB®ARDby HFPANew York-
September2024

Indo Counthasbeenhonouredwith the Home
Excellencéwardfor Supplier/Manufacturerjn
recognitionof its outstandingperformancein expanding
its businessandfor its ongoinginvestmentsin
sustainabilityand corporatesocialresponsibility

GOLDTROPHBYTEXPROCI
(TheCotton Textile Export
Promotion Council)- May 2024

IndoCounthasalsobeen
recognized bf EXPROGU the
HighestExportPerformancen
CottonMade UpsBed
Linen/BedSheets/Quiltandfor
the SpecialAchievementn
Made-Ups

CSRAPPRECIATIONAWARD BY
THE CSRONE DECADE
CELEBRATIONCOUNCILZ

July 2024

Indo Count has receivedthe CSR
Appreciation Award in recognition of its
sustained commitment to corporate
social responsibility, celebrated during
the Indian CSROne Decade Celebration

3

—
6 @‘

S
N>
SILIVER <

- -

\

) GLOBAILCSR

o&' Wey-

WINNER EXCELLEN@EENVIRONMENTAUSTAINABILITY
- July 2024

IndoCountwonthe BestWastewater
Initiative within its factory operations,and
BestEnvironmentFriendlylnitiative
throughimpactful CSRfforts beyondits
factory,at the GlobalCSR ES@\wards

-

& ESGAWARDS;

WINNER W/ 18 NATIONAIAWARDFOR|
EXCELLEN@EWATERMANAGEMENT n HIN (THE
Y2 L ¢ THE®S b [CATEGORBYCIIWATER
INSTITUTENovember2024

Indo Count won the National
6 NR Ay GKS
cSy0Sq Ol Gs3az
its commitment to
sustainable water
management and
responsible resource use

SILVER FEATHER AWARD (6th Edition)- Dec 2025

Indo Count has been honoured with the Silver
Feather Award (6th Edition) for Education &
Skill Development Excellence, recognizing the
c o mp a strpddused CSRinitiatives focused on
education, vocational training, and skill
enhancement

NE

MR. MOHIT JAIN, EXECUTIVE VICE CHAIR

WINS FAMILY ENTREPRENEUR OF THE
AWARD BY ENTREPRENEUR

INDIA AWARDSSeptember 2024

Mr. Mohit Jain, Executive Vice Chairman, w

honouredwith FAMILY ENTREPRENE

OF THE YEAR 2024 in recognition of

exceptional growth and success in buildin

upon and continuing the legacy of the family

M
Y 5

hs
UR
is

business

AN,
AR

WINNER - BSLBESTSUSTAINABLE RETAIL
PRACTICES

WINNER - EXCELLENCEN WASTE REDUCTION
AND CIRCULAR INNOVATION LEADERSHIPBY
CITI TEXTILE SUSTAINABILITYAWARDS
Z February 2025
Indo Count won two prestigious honors at the
CITI Textile Sustainability Awards: the BSL Best
Sustainable Retail Practices and Excellence in
Waste Reduction and Circular Innovation
Leadership. These awards recognize our
commitment to reducing environmental impact
and promoting sustainability, circularity, and
traceability in the textile sector

Complete Comfort
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ESG INITIATIVES

INDO COUNT

»

Environmental
A Additionof arenewableenergysourcethroughsolarproject

A Recyclingaindreuseof water throughmodernizedE TPplant

A Expansiorf biogascapacityto generatemore renewablepower
A Reducinghe useof plastic& recyclingof plasticwaste

A Promotingsustainabldibre products

Social

A Focuson CSRactivities revolving around health, education, environment, water &
sanitation,skilldevelopment& sportspromotion

A Improvingawarenessimongfarmersfor more sustainablenethodsof cotton cultivation

Governance
A Boardof Directorswith significantexperiencen the textile industry

A Anoptimum combinationof Executiveand Non-Executivedirectors,includingan Independentwoman
director

A StrategicRiskManagementPolicies

A Comprehensiv®ccupationaHealthPolicies

A Regular review and renewal of policies in responseto changing compliance and regulatory
requirements

Complete Comfort

The Way Forward

GHG Emission Targets

Reduction of Scope 1 & 2 GHG
emissions in Operations by 33% by 203

Reduction of Scope 3 GHG emissions i
the Supply chain by ~15% by 2030

Water Conservation

Reduction of freshwater consumption
from the current 50% to 25% by 2030

Installation of ZLD by 2030

Preferred/Sustainable Fibre
Sourcing

Building sourcing capacity for 100%
PreferredFibreby 2030

O
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SUSTAINABILITY INITIATIVES

Complete Comfort

ICILremainssteadfastin its commitmentto safeguardingour planet by actively Dyes from Natural Waste Extract
reducingits carbonfootprint by adoptingrenewableenergysources

1  TheCompanyhasconsistentlydemonstratedits dedicationto climate
action by maintaining strong performanceon the CarbonDisclosure
“ CDP Project (CDP)pne of the world's leadingglobal disclosureplatforms,

Toenhancethe sustainabilityof its products,Indo Count
incorporatesplant-baseddyesin organiccotton for its
Pure Earth collection of bed linen. These dyes are
derived from the non-edible by-products and residues
obtained during the processingof almond shells, saw
palmetto, cotton plants, beetroot and bitter oranges By
ICIL ensures comprehensiveevaluation of its sustainability efforts, Initiative for an ecefriendly utilizing waste materials while preservingthe edible
enablingimprovementsthat enhancethe wellbeingof factory workers, and sustainable Supply ChainPorionsfor food consumption this initiative promotesa

Higg local communities,and the environment,and achievingan impressive more ecofriendly and responsible supply chain

securing a rating of W. gwdpassingthe average rating of W/ aR
companiesacrossAsia

score of 90.6 on the Higg Index vFEM (third-party verified Facility
EnvironmentaModule

Since the inception of Project Gigaton, Indo Count has active|y Indo Countis an official memberof the U.S CottonTrUStPrOtOCOI,

contributed to reducing greenhousegas emissions(GHG)through a reinforcing its commitment to sustainable sourcing and

range of sustainabilityinitiatives, and for its unwaveringcommitment e = e responsiblepractices This protocol provides manufacturerswith
to environmentalresponsibilitythe Companyhasbeenhonouredwith essentialassurancesenablingthem to demonstratetheir role as
P the prestigioustitle of & D ADENfbeéive consecutiveyears approvedsupplychainpartnersfor brandsandretailersprioritizing

sustainablygrown cotton.

Giga-Guru Throughits dedicatedefforts acrossvariousGigatonPillars,Indo Count

Project Gigaton has successfullyachieveda reduction of over 42,900 metric tons of Additionally,Indo Countactively engageswith THESIS platform

GHG that utilizes sciencebasedKeyPerformancelndicatorsto identify

‘ TH ESIS environmentaland social hotspots acrossthe entire global value

Pr% jeCtGigatonA s ne sustanseinty consorriun - chain Throughits dedicated sustainabilityinitiatives, Indo Count
hasachievedanimpressive2nd rankin the THESISurvey

working with suppliers to prevent

Walmart 1 BILLION METRIC TONS OF

GREENHOUSE GASES BY 2030 43



SUSTAINABILITY INITIATIVES

Member of United Nations Global Compact

Indo Countis an active member of the United NationsGlobalCompact
(UNGC), the world's largest corporate sustainability initiative,
launched in 2000 to encourage businessesworldwide to adopt
sustainableandsociallyresponsibleolicies

As part of its longterm commitment to sustainability,the Company
hasdevelopedBusinesPlan2030, which outlinesits six key pillars of

sustainability, and has also strategically aligned its operational
performancewith nine SustainableDevelopmentGoals(SDGS)

NINE SDG Goals

00D HEALTH
AND 'WELL-BEING

—MW/o

QUALITY
EDUCATION

13 o

DECENT WORK AND A I ? PARTHERSHIPS

ECONOMIC GROWTH FOR THE GOWLS

i &

Complete Comfort

SBTr Scientific Approach to Sustainability

PP
7

Approved science-based target

T’“:_::j:ﬁﬁﬁ_‘::‘.:,:.:::‘.:‘.ﬁt, —— T 8 Ol E N O E
| ' BASED
TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

Date of issue: une 2022

Cartificate Number:  INDO- IND-001-OFF

Fcor & E

1 Indo Count has embraced a sciencedriven approach in its

commitmentto climateactionby joiningthe GlobalScienceBased
Targetsinitiative (SBTi)

1  Alignedwith the ParisAgreementthe Companyhasset ambitious

GHGemissionreduction targetsthrough 2030, ensuringthey align
with the well-below 2°Ctrajectoryto mitigate climatechange

1  Indo Count will continue to achieve emission reductions by

adopting sustainable practices acrossits supply chain and all
manufacturingunitsin the Company
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SUSTAINABLE RAW MATERIAL SOURCING INITIATIVES

INDO COUNT

A Project Gagan aims to employ
longlasting  alternatives  to
conventionalagriculturalpractices
with Better Cotton Initiative (BCI)
cotton standards

A Projectis situated in 238 villages
in five districts of Maharashtra
covering 1,12,448 acres land of
26,382farmers

A It is in collaboration with CITI

CDRAsinceits inceptionin 2019

A It focus to improve farm
production and farmer income
through judicious use of water,
pesticidesandfertilizers

R

Avd%)

A SERRRIC 0N Bitiasve of

Indo Count

Project Avani promotes
sustainable social infrastructure
and support systems for the
Organiccotton farming

It is situated in fifty villages of
Yavatmaldistrict of Maharashtra
covering 6,602 acres land of
1,967farmers

The project started in 2021 and
Krishi  Vikas became

collaborative partner for 2025
26.

It conserves biodiversity with
useof naturalresourcego build
a sustainablanodel.

Project Prithvi promotes
Regenerative cotton farming
standards,which are the latest
sustainablecotton standards

Projectis situatedin five villages
of Botad and Amreli district of
Gujarat covering 8,077 acres
landof 1,619farmers

It is in collaborationwith ginner

Shree Ram cotton industries in
Gujarat since its inception in
2024

It takes care of environmental
factors like soil and water
conservation%, GHGemission

Complete Comfort

@

Total No. of Farmers
Supported

30,000+

Total Area Covered

1,277,000+ Acres
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CSR INITIATIVES

Healthcare

Education

Water & Sanitation

Complete Comfort

Environment

A OperatingMobile Health Vansthat
have treated 1,00,000+ patients
across120 villagesin Kolhapuré&
Bhilad

A Provided Dialysis treatment
infrastructure and machines to
Govt hospitalsin Kolhapurdistrict

A Actively supported the PM TB
Mukta Bharat Abhiyaninitiative in
Bhilad resultingin 526 out of 1000
patientsbeingdeclaredTBfree.

A Supporting 138+ schools with E
learning  facilities, benefiting
51,200+ students in Kolhapur &
Bhilad

A Installed Smart TVs with E
learning software in 65 schools,
benefiting 30,000+ students in
Kolhapur

A Providing clean drinking water
for communities, benefiting
1,00,000+ peopleyearly

A Delivered3,20,000+ liters of safe
drinking water to local
communities

A Constructed school toilets &
public toilets in Kolhapur &
Bhilad  benefiting 10,000+
students and local community
residents

A Planted44,000+ treesto date and
an additional 5,593 trees have
been planted during FY202526.
This brings the cumulative total
to 49,593trees

A Enhancedbiodiversity, attracting
local fauna and boosting local
flora

A Reducedpollution & urban heat,
with  ~500+ tons of carbon
sequesteredannually
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CSR INITIATIVES

INDO COUNT
W Y

Sports Development

Focus on Women & Children

Agriculture & Livelihood

Complete Comfort

Women Empowerment

A Built a state-of-the-art Gymnasium
in the Divisional Sports Complex,
Kolhapur

A Through this, sportspersons and
locals have improved physical
fitness and enhanced athletic
performance

A Facilitated greater community
engagementin health and wellness
activities

A Renovated5 Anganwadi Centers

in Bhilad benefiting children (0¢6
years),pregnantwomen, lactating
mothersandadolescengirls

In associationswith Government
PHCs,organised MAMTA Day or
Health and Nutrition Day, a
monthly initiative focused on
improving maternal and child
health.

Facilitated health checkups,
immunization & counselling
sessions

A The GAGAN cotton project
improved the livelihoods of
26,382 farmers and boosted
cotton production in 1,12,448
acres in 5 districts in
Maharashtra

A Broughtabout a reductionin the
useof fertilizersandpesticides

A Facilitatedan 35.5% increasein

cotton yield in Chandrapur

district

A Trained women for textile
industry jobs, encouragingtheir
financialindependence

A Supported the Indian Deaf
CricketAssociationfor promoting
sports tournaments for deaf
womencricketers

48



CONTACT US

»

Company :

Investor Relations Advisors

qu---
Yisiisiamamn

==='.‘.\m\ .

Complete Comfort

Indo Count Industries Limited
CIN:L72200PN1988PLC068972

Mr. K. Muralidharan,Group Chief Financial Officer
K.muralidharan@indocount.com

Mr. Manish Bhatia,Chief Financial Officer
manish.bhatia@indocount.com

www.indocount.com

SG A Strategic Growth Advisors

Strategic Growth Advisors Pvt. Ltd.
CIN:U74140MH2010PTC204285

Ms. Neha Shroff
neha.shroff@sgapl.nef +91 7738073466

Mr. Sudarshan Dhekane
sudarshan.dhekane@sgapl.fet+91 9137013450

www.sgapl.net
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